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ïVerbeke and Merchant have assembled a remarkable collection of brand new essays by the whoÍs-who of international business.
It will become a standard reference for both junior and senior scholars working in this increasingly important area.Í _ Ravi
Ramamurti, Northeastern University, US ïLeading thinkers about the multinational enterprise offer both concise syntheses and
critical reflections of the state of the art on international strategic management research. They in particular highlight the potential of
internalization theory as a central paradigm for the field, and critically examine pertinent issues such as the complex notion of
distance in international business. Refreshingly, they do not shy away from naming flaws in recent work, while offering avenues to
improve the quality and impact of future research.Í _ Klaus Meyer, University of Bath, UK The Handbook provides an impressive
state-of-the-art overview of the international strategic management field as an area of scholarly inquiry. The great strength of the
work is the thoughtfulness of the messages conveyed by the expert team of authors. The implications for future international
strategy research and for international management practice are profound and will influence the next generation of scholars in
international strategy as well as senior level managers. Corporate executives will continue to operate in a world that is far from flat
and will use this volume as a reliable compass, in the form of powerful conceptual frameworks, to navigate uncharted territory in
the global economy. The Handbook presents a collection of 24 original research papers that should serve international strategy
scholars and reflective MNE managers alike.
China's outward foreign direct investment, for which Australia is one of the largest destinations, has rapidly increased and become
an important source of global capital. Nevertheless, Chinese investors have encountered many challenges in making their
investment decisions and managing their foreign direct investments for sustainable development and profitability. Managing
Chinese Outward Foreign Direct Investment focuses on the management of Chinese outward foreign direct investment,
particularly foreign subsidiaries established through merger and acquisition, at the organisational level. Considering investment as
a process, the book addresses complex managerial issues from strategic entry decisions to corporate sustainable development.
Particular emphases have been placed on the post-acquisition integration and management such as liability of foreignness
mitigation, post-acquisition integration, corporate control and governance, human resources and cross-cultural management, and
corporate social responsibility.
The growth in mergers and acquisitions (M&A) activity around the world masks a high rate of failure. M&A can provide companies
with many benefits, but in the optimism and excitement of the deal many of the challenges are often overlooked. This
comprehensive collection, bringing together an international team of contributors, moves beyond the theory to focus on the
practical elements of mergers and acquisitions. This hands-on, step-by-step volume provides strategies, frameworks, guidelines,
and ample examples for managing and optimizing M&A performance, including: ways to analyze different types of synergy;
understanding and analyzing cultural difference along corporate and national cultural dimensions, using measurement tools; using
negotiation, due diligence, and planning to analyze the above factors; making use of this data during negotiation, screening,
planning, agreement, and when deciding on post-merger integration approaches. Students, researchers, and managers will find
this text a vital resource when it comes to understanding this key facet of the international business world.
The recent financial crisis has thrown many of the mergers and acquisitions of recent years into sharp focus. Too many have failed
to generate real value for shareholders and many others have only proved lukewarm successes. Although it is impossible to
assess accurately the extent to which these failures may be the result of poor planning and execution, they have raised
considerable questions about the process, breadth and effectiveness of traditional due diligence activities. Value in Due Diligence
explores new applications for due diligence including areas such as corporate culture, social responsibility, and innovation. It also
examines the due diligence process itself to draw out those elements that provide effective risk and opportunity management as
opposed to simple compliance.
This book highlights research-based case studies in order to analyze the wealth created in the world’s largest mergers and
acquisitions (M&A). This book encourages cross fertilization in theory building and applied research by examining the links
between M&A and wealth creation. Each chapter covers a specific case and offers a focused clinical examination of the entire
lifecycle of M&A for each mega deal, exploring all aspects of the process. The success of M&A are analyzed through two main
research approaches: event studies and financial performance analyses. The event studies examine the abnormal returns to the
shareholders in the period surrounding the merger announcement. The financial performance studies examine the reported
financial results of acquirers before and after the acquisition to see whether financial performance has improved after merger. The
relation between method of payment, premium paid and stock returns are examined. The chapters also discuss synergies of the
deal-cost and revenue synergies. Mergers and acquisitions represent a major force in modern financial and economic
environment. Whether in times of boom or bust, M&As have emerged as a compelling strategy for growth. The biggest companies
of modern day have all taken form through a series of restructuring activities like multiple mergers. Acquisitions continue to remain
as the quickest route companies take to operate in new markets and to add new capabilities and resources. The cases covered in
this book highlights high profile M&As and focuses on the wealth creation for shareholders of acquirer and target firms as a
financial assessment of the merger’s success. The book should be useful for finance professionals, corporate planners,
strategists, and managers.
With its inception at the end of the nineteenth century as a means of consolidation and reorganization, mergers and acquisitions
(M&A) have since become quasi-institutionalized as one of the primary strategic options for organizations, as they seek to secure
their position in an ever more competitive and globalizing market place. Despite the optimism surrounding M&A as strategic
moves, research on post-merger company performance suggests that most firms engaging in M&A activity do not achieve the
sought-after performance targets, either immediately or in the years following the deal. What is it that drives M&A activity when
research results do not support the performance expectations of these undertakings? Alternatively, have M&A scholars got it all
wrong in the way that M&A performance is measured? Is the topic too complex, enduring, and multifaceted to study? The
Handbook argues that the field of M&A is in need of a re-rooting: past research needs to be critically reviewed, and fundamental
assumptions revisited. A key issue preventing efforts in the practice and study of M&A from achieving dynamic syntheses has
been the disciplinary gulf separating strategy, finance, and human relations schools. The Handbook aims to bridge the hitherto
separate disciplines engaged in the study and practice of M&A to provide more meaningful results. Toward this end, the Handbook
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brings together a set of prominent and emerging scholars and practitioners engaged in the study of M&A to provide thoughtprovoking, state of the art overviews of M&A through four specific 'lenses' - strategic, financial, socio-cultural, and sectorial
approaches. By summarizing key findings in current research and exploring ways in which the differing approaches could and
should be 'synthesized', it aims to highlight the key issues facing M&A practitioners and academics at the dawn of the third
millennium.
A collection of the best papers presented at the High Technology Small Firm (HTSF) Conference held in the UK at Manchester
Business School in June 2007. It includes chapters that are devoted to the critical problems of HTSF financing, comprising two
contributions from the UK and from Sweden, the Irish Republic, Italy, and Belgium.
Author Lutz-Christian Wolff of the Chinese University of Hong Kong discusses various aspects of M & A in their practical context,
particularly drawing out hidden intricacies and how to deal with them from the viewpoint of foreign investors. The book head-on
topics such as due diligence, structuring options, M & A activity by diverse players in various targets, as well as anti-trust, tax and
labour issues. Includes comprehensive references and bilingual versions of the most important M & A-related laws and regulations
that will turn savvy foreign investors into more astute dealmakers. While the central government has somewhat revamped opaque
regulations, Mergers & Acquisitions in China: Law and Practice lends needed clarity by providing a structured introduction to the
legal aspects of China's M & A regime.
Explores the impact of country and firm specific factors, the role of institutions and governments, the strive for compensation of
initial disadvantages and the struggle in finding ways to counterbalance late coming into the international arena in the process of
internationalization.
A lack of adequate and timely IT involvement in the merger and acquisition process costs companies millions of pounds every
year. This book addresses and answers topical questions such as: What should your company be doing about IT when
considering a merger or acquisition? How can companies avoid M&A failure and further IT risks in an M&A project?
Focuses on the studies of the advances in mergers and acquisitions from scholars in different countries, with different research
questions, relying on different theoretical perspectives. This title helps scholars think about mergers and acquisitions in different
ways.
This volume of Technology, Innovation, Entrepreneurship and Competitive Strategy is devoted to research aimed at understanding
success and failure factors of mergers and acquisitions in entrepreneurial firms. Contributions are multidisciplinary and crosscultural, and tackle key issues from a variety of theoretical and empirical perspectives.
Consolidation activities such as mergers and acquisitions (M&As) have been one of the major strategies adopted by Indian firms to
withstand global competition. M&As experienced a substantial increase in value and volume during the post-liberalization era,
facilitated by the presence of foreign subsidiaries in the Indian market as well as competitive pressure on domestic firms. The
increased foreign investment through M&As brought new dimensions to the fore such as the implications on technological
performance, efficiency, and more importantly, competition in the Indian market. The Globalisation of Indian Business: Cross
Border Mergers and Acquisitions in Indian Manufacturing provides an in-depth analysis of these issues, specifically aiming to
understand whether the M&As strategies helped the firms to achieve their desired objectives in terms of improvement in
technology, efficiency and market power in the context of the increase of M&As in India, using appropriate statistical and
econometric techniques. The book is of additional importance in the context of the recently implemented Competition Act,
replacing the thirty year old MRTP Act in India. The new Act aims to maintain competition and protect consumers’ interests
without harming that of the producers’. Based on the analysis, broadly, the study cautions the regulators to rethink the efficiency
defence argument and become more vigilant on the creation of monopolies. On the other side, it suggests firms should reconsider
their post-merger integration strategy since consolidation has not led to a sustainable increase in market share of the surviving
firms.
This book reviews both successful and unsuccessful mergers andacquisitions, exploring the reasons why so many fail to live up
toexpectations. An exploration of why mergers and acquisitions succeed or fail,based on rigorous scholarly research. Stretches
the boundaries of what we know about these complexphenomena. Presents original ideas about the merger and
acquisitionstrategy, the effects of mergers and acquisitions on performance,and the critical processes involved in implementation
andintegration. Explores new areas, such as the role of culture and leadership,and the importance of knowledge transfer and
learning. Includes contributions from both highly respected scholars andup-and-coming stars in the field.
Mergers and acquisitions (M&As) are events that attract considerable interest from academics and practitioners, and much
research has been conducted into their impact on individuals, organizations and societies. Yet, despite all the existing research
and the varied theoretical and methodological approaches employed, there remains more to learn about M&As. The Routledge
Companion to Mergers and Acquisitions takes a detailed look at this multifacted subject using a novel framework of four domains –
substantive issues, contextual issues, methodological issues and conceptual issues. Drawing on the expertise of its international
team of contributors, the volume surveys the state of the field, including emerging and cutting-edge areas such as social network
analysis and corporate branding. This Companion will be a rich resource for students, researchers and practitioners involved in the
study of M&As, and organizational and strategic studies more widely.
Managing the Contemporary Multinational explores the role of headquarters in different structures of multinational firms and shows
how this role is affected by the complexity of contemporary research. This topical book illustrates that contemporary research has
added complexity to the attributes of the multinational, with implications for the role of headquarters. It examines claims that
subsidiaries contribute to the overall competitiveness of the corporation, that they are organized in corporate networks spanning
country borders, and that they depend upon specific relationships in the external network. It is stressed that headquarters
knowledge of the multinational and its business environment is crucial, but also problematic. The eminent contributors question
whether headquarters have become more or less important given the complexity of contemporary research, and argue that the
answer to this question depends on the theoretical foundation adopted in the multinational. Based on empirical studies, this
invaluable book will be a captivating read for students and researchers interested in international business and international
management.
This series focuses on three characteristics - studies from scholars in different countries, with different research questions, relying
on different theoretical perspectives. The collections published each year provide cutting edge ideas by leading scholars on a
global scale.
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Organizational Psychology of Mergers and Acquisitions provides a comprehensive perspective that helps you understand,
empathise and protect the wellbeing of employees who experience mergers and acquisitions. This book gives a state-of-the-art
review that crosses different subjects within psychology including psychobiology, neuroscience, social psychology, interpersonal
relationships, and organizational psychology. This book discusses why many employees think of mergers or acquisitions as scary
or threatening events, why negative emotions are prevalent, their psychobiological impact and how to assess employees’
emotional responses using a new toolkit. It helps readers learn what counts as good leadership, considering the role of charisma,
personality, context and information processing abilities. This book includes the issue of organizational learning, and the relevance
of occupational health and safety to due diligence about mergers and acquisitions through case studies about organizations sued
for cancer or cancer-related mortality after a merger or acquisition. This book is mandatory reading for students, academics, and
practitioners working with organizations experiencing a merger or an acquisition such as consultants, human resource
professionals, psychologists, occupational health professionals, and employees involved in strategy, management, or people
development.

Mergers and AcquisitionsCreating Integrative KnowledgeJohn Wiley & Sons
Providing an important and timely overview of research on the exciting area of entrepreneurship in biotechnology, The
Handbook of Bioentrepreneurship examines one of the most promising industries of the 21st century. While genetically
engineered food and biopharmaceuticals have made biotechnology part of our everyday life, starting a bioventure is
among the most complex and risky entrepreneurial tasks given long development cycles, high technological and market
uncertainty, and high capital intensity. Providing unparalleled in-depth and detailed analysis, this Handbook sheds light
on business models and strategies, financing, cooperation networks between firms and universities, among other issues.
With new developments in biotechnology increasingly in the news, this is an important source for readers interested in
public policy, entrepreneurship, and business in the 21st century.
This edited collection brings into focus the meanings, interpretations and the process of value creation in international
business. Exploring value creation in the context of emerging and developed economies, Volume 1 takes the perspective
of multinational firms and examines various modes of foreign market servicing varying from exporting to joint venture,
mergers and acquisition and strategic alliances. Providing theoretical and practical insights, the authors open an
intellectual debate into what value is, and how it is created through the internationalization activities of firms. Value
Creation in International Business is a pioneering two volume work intended to provoke theoretical and empirical
development in International Business research. Moreover, it is intended as a bridge between concepts derived from
general business firm-level research agendas such as value creation and business model, and internationalization
approaches and activities of firms.
This book tackles the strategic, financial and procedural aspects of planning and executing mergers, acquisitions and
strategic alliances. It also explores the similarities and differences between these various types of transaction and
illustrates each with case studies, to help students from final year undergraduate to MBA.
The book bridges hitherto separate disciplines engaged in research in mergers and acquisitions (M&A) to integrate
strategic, financial, socio-cultural, and sectorial approaches to the field. It examines the management processes involved,
as well as valuations and post-acquisition performance, and considers international and sectorial dimensions.
For the last four decades, researchers in various disciplines have been trying to explain the enduring paradox of the
growing activity and volume of mergers and acquisitions (M&A), versus the high failure rate of M&A. This book explores
how underlying concepts and methodologies contributes towards understanding M&A and its performance.
This book provides a unique account of how perceived justice is influenced by various aspects of an organizational
merger and investigates the impact on behavior for those involved in the process. Drawing from both psychological and
sociological insights, the author considers justice from an individual and group perspective in light of the political and
strategic implications of mergers and acquisitions. Experiences from two empirical cases are used to consider the depth
of theoretical analysis provided, in terms of practical outcomes for both organizations and employees alike. In this
pioneering new book, the author explores communication, employee attitudes, trust and commitment, and the
psychological contract between the employee and the organization, emphasizing the importance of developing a new
meaning of organizational culture. Although primarily aimed at an academic audience, this book will also be useful to
practitioners as it illuminates the potential pitfalls of overlooking the importance of fair treatment in the workplace.
Cross-border mergers and acquisitions (CBM&As) activity has become an important vehicle for firms’ internationalization
and corporate restructuring over the past three decades. Despite the huge volume of global CBM&A activity, however,
there are few books which carefully explore the strategies, motives, and consequences of global mergers and
acquisitions. This book discusses and synthesizes the theoretical literature on the motivation and performance of
international merger activities. Focusing on the UK as a top acquiring country in the European Union, the authors explore
the recent trends in cross-border mergers and acquisitions, motives for cross-border mergers and acquisitions, the
mergers integration process, home and host countries’ macroeconomic consequences on mergers and acquisitions, and
shareholder’s wealth effects on CBM&A. This book explores and sheds much-needed light on the UK CBM&A market,
what drives it, and what lessons can be learned for other regions around the globe.
The Handbook of Research on Competitive Strategy presents a comprehensive state-of-the-art picture of current
strategic management issues and demarcates the major investigation strands that are likely to shape the field into the
future. The Handbook is the outcome of a far-reaching endeavour including new contributions from highly-reputed
experts around the world, outlining the conceptual and empirical advancements and assessing the promises and
practical relevance of the competitive strategy field. Looking at key areas such as alliances and innovation, ownership
and networks, coopetition and entrepreneurship, multinational and trust management, and firm's financial structures and
business models, the book sets a research agenda for the future of competitive strategy research. Gathering various
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solid branches of investigation that revolve around specific theories and applications (such as the socio-cognitive
perspective, the strategy-as-practice view, and the most recent developments in competitive dynamics and the resourcebased perspective of the firm), this inspiring and thought-provoking Handbook will provide executives, entrepreneurs,
students and scholars in management with many insights into the nature and process of competitive strategy emergence,
configuration and development.
Drawing on their own extensive integration experience, the systematic analysis of 167 mergers, and cutting edge
academic research, the authors of this book identify the common leadership challenges to be tackled for the achievement
of what we call 'corporate health', the most thorough and sustainable test of merger success.
This book provides an overview of current approaches and research in the field of international organizations with a focus
on implementation issues in a globalized context. Written by a team of recognized leaders in the field, associated with the
growing and influential International Organizations Network (ION). Covers topical issues such as managing virtual teams
and globalization. Makes a cohesive statement about the field of international organizations. Is written with a focus on
implementation issues. Offers a solid contribution to the closing of the gap between researchers and practitioners.
Helps scholars think about mergers and acquisitions in fresh ways, building our knowledge base on this critical topic.
A merger or acquisition is usually a challenging endeavor with a single ultimate aim: to create value for the owner.
However, stakeholder theory shows how such a narrow and one-sided focus is detrimental to value-creation in general –
not only for other stakeholders within and outside the organization, but also for the owner. Especially in a merger or an
acquisition, it is evident that there are many groups and individuals who have a stake in the success or failure of a
business. So far, the overwhelming majority of research in the field of mergers and acquisitions has focused on the
merging organizations, and so researchers have mainly studied internal stakeholder groups, such as employees and
managers. This book shows how different stakeholders, internal and external, may play a critical role during a merger or
an acquisition process. The book builds on empirical examples that illustrate how various stakeholders play active roles
throughout the different phases, and, thus, ultimately affect the outcome and the value formation process of the merger
or the acquisition. There is still much debate on how and when to best measure the outcome of a merger or an
acquisition. With its comprehensive focus on stakeholders, this volume explores why some mergers and acquisitions fail
while others succeed.
This book examines the dynamics of the sociocultural processes inherent in mergers and acquisitions, and draws
implications for post-merger integration management.
Corporatee Social Performance: Paradoxes- Pitfalls and Pathways to the Better World is authored by a range of
international experts with a diversity of backgrounds and perspectives and provides a collection of ideas, examples and
solutions on CSP implementation and problems that occur in this area of consideration. The last decade had abundant
corporate, national and international ethical and financial scandals and crises. After this epoch of moral catastrophes
stakeholders expect that corporations which are considered as the most powerful institutions today and which have
enormous impact on our planet’s ecosystems and social networks will take more active roles as citizens within society
and in the fight against some of the most pressing problems in the world, such as poverty, environmental degradation,
defending human rights, corruption, and pandemic diseases. Although Corporate Social Performance (CSP) has been a
prominent concept in management literature and in the business world in recent years "it remains a fact that many
business leaders still only pay lip service to CSR, or are merely reacting to peer pressure by introducing it into their
organizations." (Bevan et al. 2004:4). So do really companies do “well” by doing “good” or maybe” companies engage
in CSR in order to offset corporate social irresponsibility’? (Kotchen and Moony, 2012 p.4). I hope that we would agree
that companies and CSR only by working together guarantee their own survival and we- the society and the planet -will
be much obliged (Thomé, 2009 p. 3).
In Business Development, Mergers & Acquisitions (M&A) have become an increasingly attractive growth opportunity
among companies over a long period of time. Nowadays, there is hardly a day where current developments of ongoing
M&A transactions or speculations about presumed M&A deals cannot be followed in the daily press.It is proved that a
huge number of M&A did not deliver on their promises. The majority of failed M&A are a result of mismanagement during
the Post Merger Integration (PMI) when processes have to be adjusted, personnel need to be teamed up and corporate
cultures have to be reconciled.This study deals predominantly with aspects of synergy management whereby the main
focus is on synergy tracking as a support function of the synergy management. An emphasis is on the analysis of
realization efforts that need to be done by the management during the PMI. To provide a solution and ease the
aforementioned issues of synergy realization, a synergy tracking tool, which serves as an effective support instrument
during the PMI is developed.
The most up-to-date guide on making the right capital restructuring moves The Art of Capital Restructuring provides a
fresh look at the current state of mergers, acquisitions, and corporate restructuring around the world. The dynamic nature
of M&As requires an evolving understanding of the field, and this book considers several different forms of physical
restructuring such as divestitures as well as financial restructuring, which refers to alterations in the capital structure of
the firm. The Art of Capital Restructuring not only explains the financial aspects of these transactions but also examines
legal, regulatory, tax, ethical, social, and behavioral considerations. In addition to this timely information, coverage also
includes discussion of basic concepts, motives, strategies, and techniques as well as their application to increasingly
complex, real-world situations. Emphasizes best practices that lead to M&A success Contains important and relevant
research studies based on recent developments in the field Comprised of contributed chapters from both experienced
professionals and academics, offering a variety of perspectives and a rich interplay of ideas Skillfully blending theory with
practice, this book will put you in a better position to make the right decisions with regard to capital restructuring in
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today's dynamic business world.
Professional organizations - such as accounting and consulting firms, law firms, and investment banks - are fundamental
to the functioning of the global economy. Yet many of the most powerful are notoriously private. This book uncovers the
complex, messy, and surprisingly emotional challenges of leading professional organizations - revealing the realities that
lies beneath the 'professional' surface which these organizations present to the outside world. Individual professionals highly educated, highly intelligent, and highly opinionated - are generally reluctant to see themselves as followers and
may be equally reluctant to put themselves forward as leaders. They value their autonomy and confer authority on their
leaders on a highly contingent basis. How does a professional come to be seen as a leader within a professional
organization? How do leaders maintain their position once they have reached the top of their organization? How do they
navigate the complex power relationships among their professional colleagues and actually get things done? Leading
Professionals: Power, Politics, and Prima Donnas analyses the complex power dynamics and interpersonal politics that
lie at the heart of leadership in professional organizations. It is based on Laura Empson's scholarly research into the
world's leading professional organizations across a range of sectors, including interviews with over 500 senior
professionals in 16 countries. It draws on the latest organizational and leadership theory to analyse in detail exactly how
professionals come together to create 'leadership'. It identifies how change happens within professional organizations
and explains why their leaders so often fail.
This book examines new issues in financial markets and institutions raised by the global economic crisis that began in 2007. The four main
themes are: management, innovation and technology in banking; efficiency and productivity; consolidation; and corporate governance issues.
This book is one of the very few published investigations of international business in a Japanese context, based on an up-to-date overview of
the Japanese mergers and acquisitions (M&A) market in particular. The author explicates recent developments in Japanese business and
shows how Japanese firms drastically change to reach out to become more globalized. The book can serve as a foundation in a teaching
module for any Japan-related class in international business. Specifically, this publication reveals the inner workings of the Japanese
business system. M&A activities covered here include those of foreign firms in Japan as well as Japanese firms investing domestically and in
cross-border ventures. Illustrated by carefully chosen examples and supported by extensive data analyses, this book is highly recommended
to readers who seek an in-depth understanding of the Japanese M&A market. The volume is enriched by case studies that explicitly illustrate
the objectives of specific firms and how they successfully manage their M&A. The author brings to this work his 14 years of experience in
Japan and has relied not only on English literature but also on original Japanese sources in creating this highly valuable contribution to the
field.
The Handbook brings together leading scholars in international business as well as other disciplines to contribute state-of-the-art thinking on
emerging markets. The volume extends theoretical and conceptual thinking, looks at operational practices and their implications and provides
a research agenda to move the field forward. Contributors include a mix of new and established authors from around the world, for a diverse
and current set of scholarly perspectives on emerging markets. Combining academic and operationally focused chapters, they offer a
multifaceted, in-depth look at specific geographies and functional areas to enrich our understanding of emerging markets. This energetic and
varied look at a burgeoning field will be an invaluable resource for academics and for students at the post-doctoral, PhD and MBA levels.
This book is not available as a print inspection copy. To download an e-version click here or for more information contact your local sales
representative. Shortlisted for the 2013 Chartered Management Institute textbook award Practicing Strategy broke new ground when it first
published by focusing on the strategy-as-practice approach, which considers strategy not only as something an organisation has but
something which its members do. The new edition deals with a selection of topics that have been central in recent academic debates in the
strategy-as-practice area and includes 7 New chapters on topics such as Chief Executive Officers, Middle Managers, Strategic Alignment and
Strategic Ambidexterity in line with developments in the field New case studies throughout including Narayana health, the turnaround of
Reliant group and relocating a business school Tutor and student access to online resources inlcude additional readings, an Instructor's
Manual, PowerPoint slides, author podcasts and videos. Aimed at undergraduate and postgraduate students taking advanced strategy
modules and practitioners alike.
Technology in the world today impacts every aspect of society and has infiltrated every industry, affecting communication, management,
security, etc. With the emergence of such technologies as IoT, big data, cloud computing, AI, and virtual reality, organizations have had to
adjust the way they conduct business to account for changing consumer behaviors and increasing data protection awareness. The Handbook
of Research on Social and Organizational Dynamics in the Digital Era provides relevant theoretical frameworks and the latest empirical
research findings on all aspects of social issues impacted by information technology in organizations and inter-organizational structures and
presents the conceptualization of specific social issues and their associated constructs. Featuring coverage on a broad range of topics such
as business management, knowledge management, and consumer behavior, this publication seeks to advance the practice and
understanding of technology and the impacts of technology on social behaviors and norms in the workplace and society. It is intended for
business professionals, executives, IT practitioners, policymakers, students, and researchers.
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