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The principles of freedom of expression have been developed over centuries. How are they reserved and passed on?
How can large internet gatekeepers be required to respect freedom of expression and to contribute actively to a diverse
and plural marketplace of ideas? These are key issues for media regulation, and will remain so for the foreseeable
decades. The book starts with the foundations of freedom of expression and freedom of the press, and then goes on to
explore the general issues concerning the regulation of the internet as a specific medium. It then turns to analysing the
legal issues relating to the three most important gatekeepers whose operations directly affect freedom of expression:
ISPs, search engines and social media platforms. Finally it summarises the potential future regulatory and media policy
directions. The book takes a comparative legal approach, focusing primarily on English and American regulations, case
law and jurisprudential debates, but it also details the relevant international developments (Council of Europe, European
Union) as well as the jurisprudence of the European Court of Human Rights.
Offering the most up-to-date coverage available, MAJOR PRINCIPLES OF MEDIA LAW, 2016 delivers a comprehensive
summary of media law that is current through the end of the Supreme Court's 2014-15 term. The book is revised every
year to include the most recent additions, developments, and changes in communication law. The 2016 edition is
available in August, with recent developments through July 1, 2015, fully integrated throughout -- not added as an
appendix or separate supplement. Extremely reader friendly, the book includes a Table of Cases to help readers easily
locate cases, detailed definitions of key words in the margins, Focus On sidebars with more in-depth information, and
What should I know about my state? features highlighting key issues by state. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Media Law and Ethics is a comprehensive overview and a thoughtful introduction to media law principles and cases as
well as related ethical concerns relevant to the practice of professional communication. This is the fi rst textbook to
explicitly integrate both media law and ethics within one volume. Since it integrates both current law and ethical queries,
it is ideal for both undergraduate and graduate courses in media law and ethics. Co-author Kyu Ho Youm expands this
edition’s international scope, updating and broadening his chapter on international and foreign law. The book also covers
the most timely and controversial issues in modern American media. The new fifth edition has been updated with current
events and discusses the potential impact they have.
Current through the most recent Supreme Court term, Belmas/Shepard's MAJOR PRINCIPLES OF MEDIA LAW, 2023,
delivers a comprehensive summary of the latest additions, changes and developments in communication law. The text
focuses on the issues most critical to media law. Helping you truly engage with the material, student-friendly features
include essential questions that sharpen critical thinking skills and "Focus On" sidebars that explore key legal issues in
depth. Giving you a personal connection to text concepts, end-of-chapter "What should I know about my state?" features
highlight key issues from your home state, and in-margin definitions of glossary terms make even the most complex
topics easy to understand.
Providing practical and theoretical resources on media law and ethics for the United Kingdom and United States of
America and referencing other legal jurisdictions such as France, Japan, India, China and Saudi Arabia, Comparative
Media Law and Ethics is suitable for upper undergraduate and postgraduate study and for professionals in the media
who need to work internationally. The book focuses on the law of the United Kingdom, the source of common law, which
has dominated the English speaking world, and on the law of the USA, the most powerful cultural, economic, political and
military power in the world. Media law and ethics have evolved differently in the US from the UK. This book investigates
why this is the case. Throughout, media law and regulation is evaluated in terms of its social and cultural context.The
book has a companion website at http://www.ma-radio.gold.ac.uk/cmle providing complementary resources and updated
developments on the topics explored.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this analysis of media law in Botswana
surveys the massively altered and enlarged legal landscape traditionally encompassed in laws pertaining to freedom of
expression and regulation of communications. Everywhere, a shift from mass media to mass self-communication has put
enormous pressure on traditional law models. An introduction describing the main actors and salient aspects of media
markets is followed by in-depth analyses of print media, radio and television broadcasting, the Internet, commercial
communications, political advertising, concentration in media markets, and media regulation. Among the topics that arise
for discussion are privacy, cultural policy, protection of minors, competition policy, access to digital gateways, protection
of journalists’ sources, standardization and interoperability, and liability of intermediaries. Relevant case law is
considered throughout, as are various ethical codes. A clear, comprehensive overview of media legislation, case law, and
doctrine, presented from the practitioner’s point of view, this book is a valuable time-saving resource for all concerned
with media and communication freedom. Lawyers representing parties with interests in Botswana will welcome this very
useful guide, and academics and researchers will appreciate its value in the study of comparative media law.
The Law of Advertising, Marketing and Promotions explains the complex and evolving legislative, regulatory, courtbased, and self-regulatory rules governing advertising content and practices.
This text presents an introduction to media law to assist journalism and law students in understanding key concepts and aid their revision.
Established principles and contemporary developments are covered, including privacy and confidentiality, defamation, contempt of court, and
freedom of expression.
Grounded in theoretical principle, Media Effects and Society help students make the connection between mass media and the impact it has
on society as a whole. The text also explores how the relationship individuals have with media is created, therefore helping them alleviate its
harmful effects and enhance the positive ones. The range of media effects addressed herein includes news diffusion, learning from the mass
media, socialization of children and adolescents, influences on public opinion and voting, and violent and sexually explicit media content. The
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text examines relevant research done in these areas and discusses it in a thorough and accessible manner. It also presents a variety of
theoretical approaches to understanding media effects, including psychological and content-based theories. In addition, it demonstrates how
theories can guide future research into the effects of newer mass communication technologies. The second edition includes a new chapter on
effects of entertainment, as well as text boxes with examples for each chapter, discussion of new technology effects integrated throughout the
chapters, expanded pedagogy, and updates to the theory and research in the text. These features enhance the already in-depth analysis
Media Effects and Society provides.
Media and Entertainment Law presents a contemporary analysis of the law relating to the media and entertainment industry both in terms of
its practical application and its theoretical framework. Looking at key aspects such as TV and radio broadcasting, the print press, the music
industry, online news and entertainment and social networking sites, this textbook provides students with detailed coverage of the key
principles, cases and legislation as well as a critical analysis of regulatory bodies such as the Press Complaints Commission and OFCOM.
Media and Entertainment Law is also the first book to discuss superinjunctions and the phone-hacking scandal involving News of the World.
The third edition of Media Law and Ethics features a complete updating of all major U.S. Supreme Court cases and lower court decisions
through 1998; more discussion throughout the book on media ethics and the role of ethics in media law; and an updated appendix that now
features a copy of the U.S. Constitution, new sample copyright and trademark registration forms, and the current versions of major media
codes of ethics, including the new code of the Society of Professional Journalists. Extensively updated and expanded chapters provide:
*more detailed explanations of the legal system, the judicial process, and the relationship between media ethics and media law; *new cases
in this developing area of the law that has attracted renewed attention from the U.S. Supreme Court; *the new Telecommunications Act and
the Communications Decency Act; *a discussion of telecommunications and the Internet; *new developments in access to courts, records,
and meetings such as recent court decisions and statutory changes; and *more information about trademark and trade secret laws and recent
changes in copyright laws, as well as major court decisions on intellectual property. The book has also been updated to include new
developments in obscenity and indecency laws, such as the Communications Decency Act, and the U.S. Supreme Court decision in Reno vs.
ACLU. In addition, the instructor's manual includes a listing of electronic sources of information about media law, sample exams, and a
sample syllabus.
Defamation: Comparative Law and Practice offers a timely and original investigation into defamation law and litigation practice in England,
Australia and the United States, combining close legal analysis and extensive empirical research to examine central aspects of defamation
law. This groundbreaking contribution to legal knowledge will be useful to researchers, academics, students and practitioners working in
media and communications law. It will enable lawyers outside the US to make more informed use of US law and commentary and it sets out,
in an accessible manner, the intricacies of English and Australian defamation law and practice for US legal readers.
The Law of Journalism and Mass Communication, Sixth Edition, by Robert Trager, Susan Dente Ross, and Amy Reynolds offers a clear and
engaging introduction to media law with comprehensive coverage and analysis of key cases for future journalists and media professionals.
You are introduced to key legal issues at the start of each chapter, building your critical thinking skills before progressing to real-world
landmark cases that demonstrate how media law is applied today. Contemporary examples, emerging legal topics, international issues, and
cutting-edge research all help you to retain and apply principles of media law in practice. The thoroughly revised Sixth Edition has been
reorganized and shortened to 12 chapters, streamlining the content and offering instructors more opportunities for classroom activities. This
edition also goes beyond the judiciary—including discussions of tweets and public protests, alcohol ads in university newspapers, global data
privacy and cybersecurity, libel on the internet, and free speech on college campuses—to show how the law affects the ways mass
communication works and how people perceive and receive that work.
This collection of essays explores the trends, methods and consequences of media commercialism in the late 20th century. Each deals with a
different aspect of contemporary commercial media culture, providing a comprehensive and insightful critique.

The Internet brings opportunity and peril for media freedom and freedom of expression. It enables new forms of publication and
extends the reach of traditional publishers, but its power increases the potential damage of harmful speech and invites state
regulation and censorship as well as manipulation by private and commercial interests. In jurisdictions around the world, courts,
lawmakers and regulators grapple with these contradictions and challenges in different ways with different goals in mind. The
media law reforms they are adopting or considering contain crucial lessons for those forming their own responses or who seek to
understand how technology is driving such rapid change in how information and opinion are distributed or restricted. In this book,
many of the world's leading authorities examine the emerging landscape of reform in nations with variable political and legal
contexts. They analyse developments particularly through the prisms of defamation and media regulation, but also explore the
impact of technology on privacy law and national security. Whether as jurists, lawmakers, legal practitioners or scholars, they are
at the front lines of a story of epic change in how and why the Internet is changing the nature and raising the stakes of 21st century
communication and expression.
We are all journalists and publishers now: at the touch of a button we can send our words, sounds and images out to the world. No
matter whether you're a traditional journalist, a blogger, a public relations practitioner or a social media editor, everything you
publish or broadcast is subject to the law. But which law? This widely used practical guide to communication law is essential
reading for anyone who writes or broadcasts professionally, whether in journalism or strategic communication. It offers a mindful
approach to assessing media law risks so practitioners can navigate legal and ethical barriers to publishing in mainstream and
social media. This sixth edition has been substantially revised to reflect recent developments in litigation, and the impact of
national security laws and the rising gig economy where graduates might work in the news media, PR, new media start-ups, or as
freelancers. It covers defamation, contempt, confidentiality, privacy, trespass, intellectual property, and ethical regulation, as well
as the special challenges of commenting on criminal allegations and trials. Recent cases and examples from social media,
journalism and public relations are used to illustrate key points and new developments. Whether you work in a news room, in
public relations or marketing, or blog from home, make sure you have The Journalist's Guide to Media Law at your side. 'Whether
you're an MSM editor or reporter, a blogger, a tweeter or a personal brand, this book might save your bacon.' - Jonathan Holmes,
former ABC Media Watch host 'The leading text book from which most journos learned their law' - Margaret Simons, associate
professor in journalism, Monash University
This anthology provides an in-depth analysis and discusses the issues surrounding nudging and its use in legislation, regulation,
and policy making more generally. The 17 essays in this anthology provide startling insights into the multifaceted debate
surrounding the use of nudges in European Law and Economics. Nudging is a tool aimed at altering people’s behaviour in a
predictable way without forbidding any option or significantly changing economic incentives. It can be used to help people make
better decisions to influence human behaviour without forcing them because they can opt out. Its use has sparked lively debates in
academia as well as in the public sphere. This book explores who decides which behaviour is desired. It looks at whether or not
the state has sufficient information for debiasing, and if there are clear-cut boundaries between paternalism, manipulation and
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indoctrination. The first part of this anthology discusses the foundations of nudging theory and the problems associated, as well as
outlining possible solutions to the problems raised. The second part is devoted to the wide scope of applications of nudges from
contract law, tax law and health claim regulations, among others. This volume is a result of the flourishing annual Law and
Economics Conference held at the law faculty of the University of Lucerne. The conferences have been instrumental in
establishing a strong and ever-growing Law and Economics movement in Europe, providing unique insights in the challenges
faced by Law and Economics when applied in European legal traditions.
Media law is a fast-developing area of scholarship that raises many high-profile and controversial questions. Recent issues include
the use of privacy injunctions, the regulation of the press, the political power of media moguls, mass leaks of government
information, and the responsibility of the digital media to prevent the spread of extreme content and fake news. This study looks at
these issues and the key debates in media law. The book includes chapters examining the protection of personal rights to
reputation and privacy, the administration of justice, the role of government censorship, the protection of the newsgathering
process, the regulation of the media and the impact of digital communications. The analysis is grounded in an account of media
freedom that looks at the important democratic functions performed by the media and journalism. Examining various key themes,
this study shows how those functions continue to evolve in a changing political culture and also how the media are subject to a
range of legal and informal constraints. The book asks whether the law strikes the right balance in protecting media freedom while
preventing the abuse of media power, and considers the future of media law in the digital era. It is essential reading for students
and scholars of media law alike.
Social media platforms like Facebook, Twitter, Instagram, YouTube, and Snapchat allow users to connect with one another and
share information with the click of a mouse or a tap on a touchscreen—and have become vital tools for professionals in the news
and strategic communication fields. But as rapidly as these services have grown in popularity, their legal ramifications aren’t
widely understood. To what extent do communicators put themselves at risk for defamation and privacy lawsuits when they use
these tools, and what rights do communicators have when other users talk about them on social networks? How can an entity
maintain control of intellectual property issues—such as posting copyrighted videos and photographs—consistent with the
developing law in this area? How and when can journalists and publicists use these tools to do their jobs without endangering their
employers or clients? Including two new chapters that examine First Amendment issues and ownership of social media accounts
and content, Social Media and the Law brings together thirteen media law scholars to address these questions and more,
including current issues like copyright, online impersonation, anonymity, cyberbullying, sexting, and live streaming. Students and
professional communicators alike need to be aware of laws relating to defamation, privacy, intellectual property, and government
regulation—and this guidebook is here to help them navigate the tricky legal terrain of social media.
This is a comprehensive guide of the law at every level as it applies to cable networks, to cable's satellite competitors, and to the
convergence of these technologies with the broadband Internet.
In a world where anyone can become a media producer, everyone should know something about media law – both to protect their
own rights and to avoid violating the rights of others. Digital Media Law is the first media law text to respond to digitalization and
globalization--the two most significant agents of change in the 21st century. The first book to explain how media law has evolved
to meet the challenges posed by digital media, providing an introduction to all areas of digital media law and its overlap with
traditional media law Covers areas such as Internet publishing, file sharing, satellite radio and cellular phone broadcasts Features
explanations of traditional communication law concepts, illustrated with modern cases related to digital media that students know
and use Expanded treatments are given to particularly interesting issues, cases, law projects, treaties, and litigants, etc.
Accompanying website with ancillaries and updates on legal topics related to digital media can be found at
http://www.digitalmedialaw.us.

Designed as a textbook for undergraduate and postgraduate students of journalism, mass communication, visual
communi-cation, electronic media and other related media courses, this compact text provides a detailed description of
the rules, acts and ethics concerning print, electronic, film and advertising media as prevalent in India. The book begins
with the history of media law in India and discusses the specific provisions in the Constitution of India which are essential
for a journalist to know. It then goes on to define the concepts of freedom of media, defamation and Intellectual Property
Rights. Besides, the text discusses in detail the provisions of the Indian Penal Code and the Criminal Procedure Code
relevant to the media. In addition to covering different types of cyber crimes such as hacking, cracking and e-mail
bombing, it includes regulations related to film media and advertising. Finally, the book throws light on media law
concerning women and children. The book also includes several important cases to enable students to relate various
acts and regulations to real-life situations. Besides students, journalists and other media professionals who cover courts
and law-related beats would also find this book immensely valuable.
The growing presence of digital technologies has caused significant changes in the protection of digital rights. With the
ubiquity of these modern technologies, there is an increasing need for advanced media and rights protection. Media Law,
Ethics, and Policy in the Digital Age is a key resource on the challenges, opportunities, issues, controversies, and
contradictions of digital technologies in relation to media law and ethics and examines occurrences in different sociopolitical and economic realities. Highlighting multidisciplinary studies on cybercrime, invasion of privacy, and muckraking,
this publication is an ideal reference source for policymakers, academicians, researchers, advanced-level students,
government officials, and active media practitioners.
Australian Media Law details and explains the complex case law, legislation and regulations governing media practice in
areas as diverse as journalism, advertising, multimedia and broadcasting. It examines the issues affecting traditional
forms of media such as television, radio, film and newspapers as well as for recent forms such as the internet, online
forums and digital technology, in a clear and accessible format.
Law and Ethics for Today's Journalist offers aspiring and working journalists the practical understanding of law and ethics
they must have to succeed at their craft. Instead of covering every nuance of media law for diverse communications
majors, Mathewson focuses exclusively on what's relevant for journalists. Even though media law and media ethics are
closely linked together in daily journalistic practice, they are usually covered in separate volumes. Mathewson brings
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them together in a clear and colourful way that practicing journalists will find more useful. Everything a journalist needs to
know about legal protections, limitations, and risks inherent in workaday reporting is illustrated with highlights from major
court opinions. Mathewson advises journalists who must often make ethical decisions on the spot with no time for the
elaborate, multi-faceted analysis. The book assigns to journalists the hard decisions on ethical questions such as
whether to go undercover or otherwise misrepresent themselves in order to get a big story. The ethics chapter precedes
the law chapters because ethical standards should underlie a journalist's work at all times. There may be occasions when
ethics and law are not parallel, thus calling for the journalist to make a personal judgment. Law and Ethics for Today's
Journalist is user-friendly, written in clear, direct, understandable language on issues that really matter to a working
journalist. Supplementary reading of the actual court cases is recommended and links to most cases are provided in the
text. The text includes a fine (but purposely not exhaustive) bibliography listing important and useful legal cases,
including instructive appellate and trial court opinions, state as well as federal.
Digital media law is now the dynamic legal territory. &ltI>Mass Media Law: The Printing Press to the Internet is a textbook
designed to introduce students to the panoply of legal theories raised by the Internet revolution as well as those
supporting traditional media. The book takes a historical approach beginning with the printing press and the telegraph
and proceeding to the digital technologies of today, such as social media and search engines. Concepts such as
defamation, broadcast regulation, privacy, and free expression are covered along with new media legal theories including
Internet exceptionalism, cyber libertarianism, and digital speech and democratic culture. These are introduced to explain
why traditional theories such as First Amendment medium-specific analysis, common carriage, and network neutrality are
just as relevant today as they were in the early twentieth century. In order to help readers develop critical reasoning skills,
each chapter opens with a highly readable realworld vignette and goes on to identify and explain legal doctrines and
tests. Key passages from court opinions are highlighted, and each chapter closes with a list of online media law
resources and thought-provoking questions, including legal hypotheticals, to give readers a solid understanding of the
area in question. &ltI>Mass Media Law is designed to be the main text and a valuable resource for undergraduate and
graduate courses covering media, mass communication, free expression, and journalism law.
Electronic Media Law is written for mass media students, not for future lawyers, so the text is straightforward and
explains "legalese." The author covers First Amendment law, political broadcasting rules, broadcast content regulations,
FCC rules for station operations, cable regulation, media ownership rules, media liability lawsuits, intrusive
newsgathering methods, media restrictions during wartime, libel, privacy, copyright, advertising law, freedom of
information, cameras in the court, and privilege.
In recent decades, Korean communication and media have substantially grown to become some of the most significant
segments of Korean society. Since the early 1990s, Korea has experienced several distinctive changes in its politics,
economy, and technology, which are directly related to the development of local media and culture. Korea has greatly
developed several cutting-edge technologies, such as smartphones, video games, and mobile instant messengers to
become the most networked society throughout the world. As the Korean Wave exemplifies, the once small and
peripheral Korea has also created several unique local popular cultures, including television programs, movies, and
popular music, known as K-pop, and these products have penetrated many parts of the world. As Korean media and
popular culture have rapidly grown, the number of media scholars and topics covering these areas in academic
discourses has increased. These scholars’ interests have expanded from traditional media, such as Korean journalism
and cinema, to several new cutting-edge areas, like digital technologies, health communication, and LGBT-related
issues. In celebrating the Korean American Communication Association’s fortieth anniversary in 2018, this book
documents and historicizes the growth of growing scholarship in the realm of Korean media and communication.
Including the work of top sports communication researchers, Examining Identity in Sports Media explores identity issues, including
gender, ethnicity, nationality, sexual orientation, and (dis)ability, as well as the intersections within these various identity issues.
This co-edited, twelve-chapter book investigates how various identity groups are framed, treated, affected, and shaped by a
ubiquitous sports media, including television, magazines, film, the Internet, and newspapers. While other books may devote a
chapter or section to issues of identity in sports media, this book offers a complete examination of identity from cover to cover,
allowing identity variables to be both isolated and intermingled to capture how identity is negotiated within sports media platforms.
Far more than a series of case studies, this book surveys the current state of the field while providing insight on future directions
for identity scholarship in sports communication. Examining Identity in Sports Media is ideal for undergraduate or graduate-level
courses in Sports Communication, Sports Media, Media Criticism, Sports Sociology, Gender Communication, and Identity Politics.
In this new textbook, social media professor Jeremy Lipschultz introduces students to the study of social media law and ethics,
integrating legal concepts and ethical theories. The book explores free expression, as it applies to students, media industry
professionals, content creators and audience members. Key issues and practices covered include copyright law, data privacy,
revenge porn, defamation, government censorship, social media platform rules, and employer policies. Research techniques are
also used to suggest future trends in social media law and ethics. Touching on themes and topics of significant contemporary
relevance, this accessible textbook can be used in standalone law and ethics courses, as well as emerging social media courses
that are disrupting traditional public relations, advertising and journalism curricula. Case studies, discussion questions, and online
resources help students engage with the complexities and ambiguities of this future-oriented area of media law, making it an ideal
textbook for students of media law, policy and ethics, mass media, and communication studies.
Television Studies: The Basics is a lively introduction to the study of a powerful medium. It examines the major theories and
debates surrounding production and reception over the years and considers both the role and future of television. Topics covered
include: broadcasting history and technology institutions and ownership genre and content audiences Complete with global case
studies, questions for discussion, and suggestions for further reading, this is an invaluable and engaging resource for those
interested in how to study television.
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Derived from the renowned multi-volume International Encyclopaedia of Laws, this analysis of media law in Kuwait surveys the
massively altered and enlarged legal landscape traditionally encompassed in laws pertaining to freedom of expression and
regulation of communications. Everywhere, a shift from mass media to mass self-communication has put enormous pressure on
traditional law models. An introduction describing the main actors and salient aspects of media markets is followed by in-depth
analyses of print media, radio and television broadcasting, the Internet, commercial communications, political advertising,
concentration in media markets, and media regulation. Among the topics that arise for discussion are privacy, cultural policy,
protection of minors, competition policy, access to digital gateways, protection of journalists’ sources, standardization and
interoperability, and liability of intermediaries. Relevant case law is considered throughout, as are various ethical codes. A clear,
comprehensive overview of media legislation, case law, and doctrine, presented from the practitioner’s point of view, this book is a
valuable time-saving resource for all concerned with media and communication freedom. Lawyers representing parties with
interests in Kuwait will welcome this very useful guide, and academics and researchers will appreciate its value in the study of
comparative media law.
The aim of this unique volume is twofold. First and foremost, it sets out to offer the reader a comprehensive and challenging view,
from some of the most distinguished scholars in the field, of present and future trends and issues in the fields of international air
and space law. By breaking new ground in this way, it pays tribute to the scholarly achievements of Henri (Or) Wassenbergh,
whose ideas and work have helped to shape both air and space law throughout his long and distinguished career. "Air and Space
Law: De Lege Ferenda" will be of interest to all those concerned with the present status of air and space law, and with the
challenges the aviation and space industry must face in the century to come.
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