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This volume in the IBM series investigates how the evaluation of a target firm influence
the outcome of mergers and acquisitions (M&As). Co-authored by international
business expert Pervez Ghauri, it highlights the processes that evaluate potential
acquisition targets, and how a proper evaluation can positively influence the M&A
performance.
It's official! This is the companion cookbook for your new Ninja® Foodi(tm) Grill Your
brand-new Ninja Foodi Grill--the grill that sears, sizzles, and crisps--has arrived. Unlock
the grilling greatness of this shiny new appliance with the official grilling cookbook. This
new multicooker is your entry into a grilling world you didn't know existed. The Ninja
Foodi Grill Cookbook for Beginners is more than a cookbook. It also provides set up
instructions, care and maintenance tips, pro advice on accessories to keep nearby, and
go-to grilling techniques for your new favorite recipes. Everything you need to get
started is right here inside this grilling cookbook. The Ninja Foodi Grill Cookbook for
Beginners includes: Top grilling questions answered--Before you BBQ, check this
grilling cookbook's FAQ to get all the answers for your new indoor grill-air fryer combo.
Veggie options galore--Not a meat person? No problem! Get a grilling cookbook that
has plenty of vegetarian recipes to choose from. Menu ideas--Cover breakfast, lunch,
dinner, and dessert with 75 unique and delectable recipes. Take your culinary game to
levels you never thought were possible with the Ninja Foodi Grill--and this amazing
grilling cookbook.
A must-have recipe book for building software Perhaps you can relate to this all-too
common scenario: you know all about your software product?but could do with some
help in understanding the strategic side of things. If so, this book is the one-stop
resource you'll need in order to become a successful software entrepreneur. Patterns
expert Allan Kelly provides you with the step-by-step route that needs to be followed in
order to understand business strategy and operations. Each chapter starts out with a
solid introduction and theoretical overview, which is then further illustrated with patterns
and case studies, all aimed at helping you move into the management of software.
Teaches you the ropes of business strategy and operations for software Places special
emphasis on the patterns for those who make software for sale Addresses patterns
philosophy, patterns strategies, business strategy patterns, and software company
lifecycle Shares practical tools, tips, and examples of best practices so you can see
how each specific pattern fits in and needs to be implemented. Business Patterns for
Software Development divulges strategies, operations, and structures for building
successful software.
The Geek Squad Guide to Solving Any Computer GlitchThe Technophobe's Guide to
Troubleshooting, Equipment, Installation, Maintenance, and Saving Your Data in
Almost Any Personal Computing CrisisSimon and Schuster
Lawn Care or Landscaping Business shows you how to create a revenue stream in
your (or anyone's) backyard. This guide features information on how to start businesses
in the areas of lawn care and maintenance as well as specialty, residential, and
commercial landscaping.
National Book Award finalist Here is the unforgettable story of the Binewskis, a circusgeek family whose matriarch and patriarch have bred their own exhibit of human
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oddities (with the help of amphetamine, arsenic, and radioisotopes). Their offspring
include Arturo the Aquaboy, who has flippers for limbs and a megalomaniac ambition
worthy of Genghis Khan . . . Iphy and Elly, the lissome Siamese twins . . . albino
hunchback Oly, and the outwardly normal Chick, whose mysterious gifts make him the
family’s most precious—and dangerous—asset. As the Binewskis take their act across
the backwaters of the U.S., inspiring fanatical devotion and murderous revulsion; as its
members conduct their own Machiavellian version of sibling rivalry, Geek Love throws
its sulfurous light on our notions of the freakish and the normal, the beautiful and the
ugly, the holy and the obscene. Family values will never be the same.
Praise for Take Their Breath Away "Are you bored? We're so spoiled that when
something is merely good enough, we just walk away. Chip and John explain that the
surefire method for growth and customer loyalty is simple: don't be boring." —Seth
Godin, author of Purple Cow and Tribes "Take Their Breath Away shows how
legendary customer service delivery can win and keep devoted customers for life. I LUV
this fantastic book." —Colleen Barrett, President Emeritus, Southwest Airlines Company
"No one knows more about creating profit through service than Chip and John. If you
want to know the best way to do it, read Take Their Breath Away. The examples in this
book will certainly start your creative juices flowing and help your organization take your
customers' breath away. —Howard Beharformer, former president, Starbucks Coffee
International.
Rule the Room is the product of Jason Teteak’s twenty-year experience as a trainer and
coach. His thoroughly tested advice covers every presenter’s concerns, from hooking the
audience immediately to entertaining them, and from overcoming your fears to handling
questions. He covers every base—content creation, delivery, audience management— with an
overview plus step-by-step instructions, review exercises, and scores of specific and practical
tips. Whether you want to persuade, motivate, teach, or inspire, Rule the Room can be your
guide.
Social networks aren't just a trend anymore: they're a permanent reality - and they offer
immense opportunities to businesspeople who are innovative and committed enough to take
advantage of them. In this book, leading social networking consultant Juliette Powell reveals
how dozens of innovators are driving real ROI through social networks. Powell's wide-ranging
case studies include technology, media and gaming companies, leaders in fashion, beauty,
publishing, finance, retail, event planning, and beyond. These powerful narratives illuminate
the reality of doing business on today's social networks as never before. Through them, Powell
introduces newly-emerged best practices, demonstrates how to avoid crucial pitfalls, and helps
you prepare For The very latest trends in online social networking. Drawing on recent research
in social psychology, Powell connects the dots, revealing the human dynamics and patterns
that consistently underlie successful social networking initiatives. Along the way, she offers
practical tools and advice for optimizing every stage of your own social networking initiative,
from planning through measurement. The techniques in 33 Million People in the Room can
help you build your company, introduce new products and services, and strengthen your
brands whatever they are: business or personal!
Issues discussed in this book reflect not only research work, but also experience by the author,
to guide the mind of individuals who had been prejudiced by mind-sets, training, doctrines,
beliefs, and peers. Some individual had accepted poverty, and believed they will never be rich.
Some others had accepted defeat in life, and lay blames on their surroundings, friends, and
families, instead of blaming it on their lack of persistence, perseverance, selfimprovement, and
unceasing prayers. However, after reading this book, you will hone your thoughts. You can
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think yourself into success, or into poverty. You can think yourself into progress or
retrogression. Our mind-sets are the powerhouse of our actions – success and failure in all
areas of our lives: love, faith, sex, business, education, profession, marriage, friendship, etc...
The perspectives in this book are the issues of fears, the four Idols that prejudice
understanding, emotional pitfall (love, faith, sex, and anger), power of knowledge, truth and
reality, power of thoughts, cultural and ethnic miscues, perseverance, persistence, prayers,
peers, mental capability, information quality, and more, and their respective influences on
individuals’ behaviours and successes. The author concludes this book with final words of
mind guide, which encompass almost all the areas discussed in the preceding twelve (12)
chapters.
Welcome to the Information Technology (IT) Professionals field! If you are interested in a
career as an Information Technology (IT) professionals you’ve come to the right book. So
what exactly do these people do on the job, day in and day out? What kind of skills and
educational background do you need to succeed in these fields? How much can you expect to
make, and what are the pros and cons of these various fields? Is this even the right career
path for you? How do you avoid burnout and deal with stress? This book can help you answer
these questions and more. This book, which includes interviews with professionals in the field,
covers the following areas of this field that have proven to be stable, lucrative, and growing
professions. •Technical Support Staff •Programmers •Web Developers •Systems Analysts
•Network Architects •Security Analysts
Revision of: Third edition, by Entrepreneur Press and Ciree Linsenmann, 2011.
More than a decade ago, Clayton Christensen's breakthrough book The Innovator's Dilemma
illustrated how disruptive innovations drive industry transformation and market creation.
Christensen's research demonstrated how growth-seeking incumbents must develop the
capability to deflect disruptive attacks and seize disruptive opportunities. In The Innovator's
Guide to Growth, Scott Anthony, Mark Johnson, Joseph Sinfield, and Elizabeth Altman take
the subject to the next level: implementation. The authors explain how to create this crucial
capability for unlocking disruption's transformational power. With a foreword by Christensen,
this book provides a set of market-proven tools and approaches to innovation that have been
honed through fieldwork with innovative companies like Procter & Gamble, Johnson &
Johnson, Pepsi, Intel, Motorola, SAP, and Cisco Systems. The book shows you how to: Follow
a market-proven process -- so your company can reliably create blockbuster businesses
Create structures, systems, and metrics -- so the disruptive innovations that will power your
firm's future growth receive the funding and personnel needed to succeed Create a common
language of disruptive innovation -- so managers can reach consensus around counterintuitive
courses of action Incisive and practical, this book helps your company take the steps
necessary to benefit from disruption -- instead of being eclipsed by it.
When self-proclaimed geek girl Bethany becomes the newest member of the varsity
cheerleading squad, she realizes that there’s one thing worse than blending in to the lockers:
getting noticed. Who knew cheerleading was so hard? Well, at least there’s a manual. Too
bad it doesn’t cover any of the tough questions like: What do you do when the head
cheerleader spills her beer on you at your first in-crowd party? And how do you protect your
best friend from the biggest player in the senior class? Bethany is going to need all her geek
brainpower just to survive the season!

Who is Roy Spence and what makes him the Pied Piper of Purpose? Over the last
thirty-five years, Roy Spence has helped organizations such as Southwest Airlines,
BMW, the University of Texas, Walmart, the Clinton Global Initiative, and many others
achieve greatness by getting them to obsess about one big idea: purpose. With
purpose as the North Star, employee engagement is higher, competition is less
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threatening, customers are more loyal, and innovation flows. It's the secret to
developing a more fulfilling work life as well as a healthier bottom line. Simply put,
purpose is a definitive statement about the difference you are trying to make in the
world. As Spence writes, "It's your reason for being that goes beyond making money,
and it almost always results in making more money than you ever thought possible." It's
not soft stuff, as some might scoff. Especially during times of great economic
uncertainty, purpose is the key to creating and maintaining a high-performing
organization. It deserves just as much attention as strategy, execution, and innovation.
A real purpose can't just be words on a piece of paper. It has to get under the skin of
every member of your organization like Southwest's purpose of democratizing the skies
or Walmart's of saving people money so they can live better. If you get it right, your
people will feel great about what they're doing, clear about their goals, and excited to
get to work every morning. No organization is too big or too small, too niche or too
mundane, to benefit from a clearly defined purpose. Spence and coauthor Haley
Rushing share their insider insights and case studies to help you discover your
organization's purpose, proclaim it to the world, and apply it to everything you do. This
book will force you to address some tough and profound questions: •What difference
do we want to make in the world? •What do we really stand for? •Do we have purposebased leaders in key roles? •Do our employees feel like what they do matters? •Would
our customers miss us if we ceased to exist? •Do we bring our purpose to life
everywhere we can both internally and externally? Spence's hard-won lessons will
change the way you view your job, your business model, your leadership style, and
your marketing. They will help you make money, make a difference, and with a little
luck,make history.
David Taylor's third book lifts the lid on why so many brand visioning projects end in
failure: an overly theoretical and complex approach he calls 'strategy tourism'. By
contrast, his straightforward, no-nonsense programme will ensure that you end up with
an inspiring vision and a hands-on action plan to drive growth. Designed in a highly
practical format, brandvision shows how to lead your team on a step-by-step 'visioning
journey' that builds engagement, energy and alignment. Powerful tips, tools and tricks
help you start applying the principles to your business today: Searching for true insight:
creating a springboard for visioning by using different 'insight catalysts' that cover
consumers, markets and competition The visioning journey: creating a compelling
brand purpose, a big idea and a rallying call; combining product 'sausage' and
emotional 'sizzle' Test-driving the vision: bringing the vision to life by exploring it within
your business and with consumers Brand-led business: translating the vision into a
business building mix that covers 'hero product' innovation, communication and internal
engagement Thought-provoking and irreverent, brandvision demonstrates all the dos
and don'ts of brand visioning with many stories of success (and screw-ups) including TMobile, Dove, Porsche, Absolut and James Bond. It is an invaluable toolkit for anyone
interested in rethinking a brand vision - whatever its shape or size.
The ideal L.A. fairy tale for fans of Once Upon a Time and L.A. Candy! Inspiration for
the Disney Channel TV movie, Geek Charming! Dylan Shoenfield is the princess of
L.A.'s posh Castle Heights High. She has the coolest boyfriend, the most popular
friends, and a brand-new 'it' bag that everyone covets. But when she accidentally
tosses her bag into a fountain, this princess comes face-to-face with her own personal
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frog: self professed film geek Josh Rosen. In return for rescuing Dylan's bag, Josh
convinces Dylan to let him film her for his documentary on high school popularity.
Reluctantly, Dylan lets F-list Josh into her A-list world, and is shocked to realize that
sometimes nerds can be pretty cool. But when Dylan's so-called prince charming of a
boyfriend dumps her flat, her life--and her social status--comes to a crashing halt. Can
Dylan--with Josh's help--pull the pieces together to create her own happily-ever-after?
As a software engineer, you recognize at some point that there's much more to your
career than dealing with code. Is it time to become a manager? Tell your boss he’s a
jerk? Join that startup? Author Michael Lopp recalls his own make-or-break moments
with Silicon Valley giants such as Apple, Netscape, and Symantec in Being Geek -- an
insightful and entertaining book that will help you make better career decisions. With
more than 40 standalone stories, Lopp walks through a complete job life cycle, starting
with the job interview and ending with the realization that it might be time to find another
gig. Many books teach you how to interview for a job or how to manage a project
successfully, but only this book helps you handle the baffling circumstances you may
encounter throughout your career. Decide what you're worth with the chapter on "The
Business" Determine the nature of the miracle your CEO wants with "The Impossible"
Give effective presentations with "How Not to Throw Up" Handle liars and people with
devious agendas with "Managing Werewolves" Realize when you should be looking for
a new gig with "The Itch"
This refreshingly simple, practical guide demonstrates how brand management can
boost business performance. It is the ideal inspiration for creating growth in today's
tough economic times. Following the template of the highly successful original version,
the book consists of a programme of 8 "workouts" that will help marketers raise their
own game in key areas such as: insight, portfolio strategy, positioning and innovation.
The tools and techniques in the book have been road-tested on over 100 brandgym
projects out of the last 8 years, making this book extremely practical. Based on the
inside stories of brand leaders who have achieved success: Tesco, T-Mobile, Unilever
and Proctor and Gamble. These companies share their tips, tricks and warn of the traps
to avoid. 50% of the content is new or updated with the latest thinking on "recession
proof branding", how to win when times are tough, communication briefing, growing the
core business and new research with marketing directors on the key success factors of
brand leaders. The authors are most influential, appearing in The Guardian, Marketing,
Brand Strategy, Market Leader and The Marketer. The CIM have called David Taylor
one of the "World's 50 most important marketing thinkers".
The quick way to learn Windows 10 This is learning made easy. Get more done quickly
with Windows 10. Jump in wherever you need answers--brisk lessons and colorful
screenshots show you exactly what to do, step by step. Discover fun and functional
Windows 10 features! Work with the new, improved Start menu and Start screen Learn
about different sign-in methods Put the Cortana personal assistant to work for you
Manage your online reading list and annotate articles with the new browser, Microsoft
Edge Help safeguard your computer, your information, and your privacy Manage
connections to networks, devices, and storage resources
Acclaimed authors Holly Black (Ironside) and Cecil Castellucci (Boy Proof) have united
in geekdom to edit short stories from some of the best selling and most promising
geeks in young adult literature: M.T. Anderson, Libba Bray, Cassandra Clare, John
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Green, Tracy Lynn, Cynthia and Greg Leitich Smith, David Levithan, Kelly Link, Barry
Lyga, Wendy Mass, Garth Nix, Scott Westerfield, Lisa Yee, and Sara Zarr. With
illustrated interstitials from comic book artists Hope Larson and Bryan Lee O'Malley,
Geektastic covers all things geeky, from Klingons and Jedi Knights to fan fiction, theater
geeks, and cosplayers. Whether you're a former, current, or future geek, or if you just
want to get in touch with your inner geek, Geektastic will help you get your geek on!
Praise for Taming the Search-and-Switch Customer "What an excellent wake-up call!
Your company's most valuable asset—your loyal customers—have more tools than ever
to compare you to competitors and switch. Griffin does an excellent job identifying the
risks to customer loyalty in an environment of immediate and abundant information, and
defines a path to earn loyalty through delivery of enhanced value in the eyes of your
customers. A truly important premise to building and maintaining a successful
business."? —Gerald Evans, president, Hanes Brands Supply Chain and Asia Business
Development "In this dynamic treatise on customer retention, Jill Griffin, The Loyalty
Maker, provides updated solutions to meet today's challenge of changing consumer
shopping habits. A must-read for all retailers and wholesalers." —Britt Jenkins, chairman
of the board, Tandy Brand Accessories, Inc. "Mandatory reading for anyone who
manages customer loyalty. A truly thought-provoking read!" —Timothy Keiningham,
global chief strategy officer, executive vice president, IPSOS Loyalty "Every company is
in the service business now, whether they realize it or not. Jill's book is a great start on
how to make your service experiences better than they are today." —Robert Stephen,
founder, The Geek Squad "In today's Googlized marketplace, Taming the Search-andSwitch Customer is a must-read." —Ken DeAngelis, general partner, Austin Ventures
"Griffin is pure loyalty genius!" —Kelly Cook, vice president, Customer
Engagement/CRM, Waste Management
The StartUp Saturday Workbook has been written for anyone wanting to become their
own boss. Presented in 11 clear, week-by-week sections this workbook offers all the
tools, tips and templates you need to successfully find an idea and turn it into a way of
making a living. Scribble in it, travel with it and eat tea whilst reading it - this workbook
will help you move from start up to successful business owner. The Workbook is linked
to the new weekly StartUp Saturday classes being run in Staples stores across the UK.
The book is great on its own, but even better if used as part of the course - so if you
want to benefit from guidance from experienced tutors and meet others taking their first
steps to small business success why not sign up to one of the classes or the full course
at www.startupsaturday.co.uk. Week 1: Uncover your BIG idea and research the
market Week 2: Five points to include in a business plan Week 3: The must dos:
registering the company and protecting your brand Week 4: Straightforward finance and
easy budgeting techniques Week 5: It's your office! Tech tips and how to create the
perfect work environment Week 6: Building a home on the web Week 7: Simple sales
roadmap and cold-calling made easy Week 8: Make some noise! Week 9: 5 essential
social media tools and how to make the most of them Week 10: How to grow the
business without outgrowing the home Week 11: Happy customers and balanced
business - a recipe for success
A Wall Street Journal Bestseller Named a Financial Times top title How to unleash
"human magic" and achieve improbable results. Hubert Joly, former CEO of Best Buy
and orchestrator of the retailer's spectacular turnaround, unveils his personal playbook
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for achieving extraordinary outcomes by putting people and purpose at the heart of
business. Back in 2012, "Everyone thought we were going to die," says Joly. Eight
years later, Best Buy was transformed as Joly and his team rebuilt the company into
one of the nation's favorite employers, vastly increased customer satisfaction, and
dramatically grew Best Buy's stock price. Joly and his team also succeeded in making
Best Buy a leader in sustainability and innovation. In The Heart of Business, Joly
shares the philosophy behind the resurgence of Best Buy: pursue a noble purpose, put
people at the center of the business, create an environment where every employee can
blossom, and treat profit as an outcome, not the goal. This approach is easy to
understand, but putting it into practice is not so easy. It requires radically rethinking how
we view work, how we define companies, how we motivate, and how we lead. In this
book Joly shares memorable stories, lessons, and practical advice, all drawn from his
own personal transformation from a hard-charging McKinsey consultant to a leader who
believes in human magic. The Heart of Business is a timely guide for leaders ready to
abandon old paradigms and lead with purpose and humanity. It shows how we can
reinvent capitalism so that it contributes to a sustainable future.
A consumer guide integrates shopping suggestions and handy user tips as it describes
and rates dozens of digital electronic products, including cell phones, digital cameras,
televisions, computers, and home theater products.
*A Barnes & Noble Teen Blog's Most Anticipated LGBTQAP YA Book of 2019* Jenna
Watson is a cheerleader. And she wants you to know it’s not some Hollywood crap:
they are not every guy’s fantasy. They are not the “mean girls” of Marsen High
School. They’re literally just human females trying to live their lives and do a perfect
toe touch. And their team is at the top of their game. They’re a family. But all that
changes when Jenna’s best friend stops talking to her. Suddenly, she’s not getting
invited out with the rest of the squad. She’s always a step behind. And she has no idea
why. While grappling with post-cheer life, Jenna explores things she never allowed
herself to like, including LARPing (live action role playing) and a relationship with a
trans guy that feels a lot like love. When Jenna loses the sport and the friends she’s
always loved, she has to ask herself: What else is left?
Freaks, Geeks, and Cool Kids argues that the teenage behaviors that annoy adults do
not arise from ""hormones, "" bad parenting, poor teaching, or ""the media, "" but from
adolescents' lack of power over the central features of their lives: they must attend
school; they have no control over the curriculum; they can't choose who their
classmates are. What teenagers do have is the power to create status systems and
symbols that not only exasperate adults, but also impede learning and maturing.
Ironically, parents, educators, and businesses are inadvertently major contributors to
these ou.
Marketing Strategy: The Thinking Involved is an innovative text that holds that
marketing thinking leads to effective marketing strategy. It goes beyond simply
introducing students to concepts and theories in the field by providing them with tools
and methods to develop marketing thinking and questioning skills that will help them
apply the concepts to real-life marketing strategy issues. As the chapters progress, the
questions develop towards higher levels and more specialized inquiry, helping students
acquire the skills needed in the practice of marketing. The book contains a wealth of
pedagogy to support this active learning approach.
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Some compare the evolving Web to the revolution of the Gutenberg press. How does the Web
shape the role and understanding of leadership? What are key challenges and opportunities?
What mindsets, skills and knowledge are necessary? "The Leadership Implications of the
Evolving Web," provides and analyzes over 300 pioneer examples from the private, public and
non-profit sector in Germany, Europe and the US. A new leadership paradigm seems to be
emerging with an inexorable shift away from one-way, hierarchical, organization-centric
communication toward two-way, network-centric, participatory, and collaborative leadership
styles. Which requirements and trends, which opportunities and key challenges are emerging
for leadership? Aim of the study is to enable managers from all sectors to anticipate changes
and proactively take advantage of opportunities that are emerging. (Target group for this
publication are people in leadership positions in organizations across all sectors - from
managers in executive and supervisory boards, operations, human resources to academics
and practitioners, advisers and policymakers. The Study "Leadership & Web 2.0 has been
presented by authors Grady McGonagill, ED and Tina Doerffer, MPA amongst others at the
International Leadership Academy in Boston (2010).
Shining a clear light into the murky world of computer problems, the Geek Squad, a widely
known computer service company, offers hundreds of hints and easily referenced tips on
coping with frozen screens, recalcitrant modems, and other common difficulties. Original.
75,000 first printing. Tour.
Silicon Valley veterans and newbies alike will want to explore this book that delves into the rich
history behind the region that birthed the world's most important industry. Technology journalist
Ashlee Vance has captured almost every aspect of the area stretching between San Francisco
and San Jose, California, starting with the eager radio and electronics enthusiasts of the early
1900s and ending with the computing powerhouses of today such as Google and Apple. Along
the way, the book profiles the people and places that have elevated Silicon Valley to an almost
mythic pedestal. This book delivers Silicon Valley, taking us from success story to failed
startup and back again as we drive the roads from San Francisco to Menlo Park, Palo Alto,
Mountain View, Sunnyvale, Santa Clara and San Jose. It's full of profiles of the larger-than-life
characters that pioneered the processor, computer, and Internet revolutions. The book's
vibrant design includes "Silicon Valley Soundbytes" packed with insider information and trivia,
and "Click Here" sidebars, which suggest places to eat, drink, and shop. Place by place,
readers get the inside scoop on all the addresses that count, which include Microsoft research
centers; the headquarters of Google, Hewlett-Packard, Intel, Sun Microsystems, and Oracle;
research powerhouses such as Stanford University, NASA Ames, and Lawrence Livermore
National Laboratory; the Computer History Museum and The Tech Museum; the Shoreline
Amphitheater; the Churchill Club; and many more.
Provides information on activity, recent developments, sales history, earnings, dividends, share
prices, and rankings for five hundred top corporations
Essential resources for training and HR professionals Kenneth H. Silber and Lynn Kearny
Organizational Intelligence A Guide to Understanding the business of your organization for HR,
Training, and Performance Consulting Organizational Intelligence To succeed, those who
practice as training, HPT, ID, OD, HR, or IT professionals must understand the "language of
business," and the key business issues and measures of the organizations we work for.
Organizational Intelligence shows how to use the proven Business Logics Model to gather and
synthesize the information needed to understand organizations, and how to align our work to
key business issues, explain it in appropriate language, and measure it in a meaningful way.
"Kearny and Silber have taken the complex interrelated aspects of a business and broken
them into components and key questions that can help anyone understand the essence of that
business." —Julie O'Mara, past president, American Society for Training and Development
"This book should be in your professional library. It provides models to understand how
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organizations work, and gives you tools to increase your business acumen and think like the
CEO. It's your doorway to a seat at the table." —Dr. Roger M. Addison, CPT; past director,
International Society for Performance Improvement, and past president, International
Federation of Training and Development Organisations Ltd. "Nobody can touch Ken Silber and
Lynn Kearny for their clarity of thought and their ability to communicate. Organizational
Intelligence provides the most useful, simple, and comprehensive approach to understanding
your clients. Whether you are a newcomer or an old-timer, buy, borrow, or steal a copy. The
job aids alone are worth the price." —Thiagi (Dr. Sivasailam Thiagarajan), two-time ISPI
president, Gilbert Award–winning performance improvement guru "Organizational Intelligence
is the cornerstone text for the HPT field we've been wanting for so long. It provides the
organizational context for the work we do in a way that is understandable and useful. Both our
new students and expert professors love it." —Jamie D. Barron, Ed.D., chair, Training &
Performance Improvement, Capella University
The latest information on the bluest of the blue chip stocks, from Abbott Labs and General
Electric to Microsoft and Yahoo Earnings and dividends data, with three-year price charts
Exclusive Standard & Poor’s Quality Rankings (from A+ to D) Detailed data on each stock that
makes up the S&P 500 Index
NATIONAL BESTSELLER • NATIONAL BOOK CRITICS CIRCE WINNER • With music
pulsing on every page, this startling, exhilarating novel of self-destruction and redemption
"features characters about whom you come to care deeply as you watch them doing things
they shouldn't, acting gloriously, infuriatingly human" (The Chicago Tribune). Bennie is an
aging former punk rocker and record executive. Sasha is the passionate, troubled young
woman he employs. Here Jennifer Egan brilliantly reveals their pasts, along with the inner lives
of a host of other characters whose paths intersect with theirs. “Pitch perfect.... Darkly,
rippingly funny.... Egan possesses a satirist’s eye and a romance novelist’s heart.” —The New
York Times Book Review
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