Read Online A First Look At Communication
Theory

A First Look At Communication
Theory
DIGITAL POLLUTION IS THE PROBLEM. HUMANCENTERED COMMUNICATION IS THE SOLUTION.
We’re spending more time than ever in virtual
environments. That will only increase, as will the amount
of noise we encounter there. The seemingly endless
series of unwelcome digital distractions range from
frustrating to dangerous. As individuals and businesses,
we not only spend time and energy managing this digital
pollution, we often create it. At risk are relationships and
revenue. The only viable way forward is to be more
thoughtful, intentional, and personal. Human-Centered
Communication provides a philosophy and practice to
help you connect in more meaningful and effective ways
with prospects, customers, team members, and every
stakeholder in your success. Learn to: Break through the
noise and earn attention Build trust and create
engagement Enhance your reputation with both people
and algorithms The concepts and models in this book
apply to any form or channel of communication, but
human centricity favors video. More visual and emotional
than faceless digital communication, video enhances
tone, intent, subtlety, nuance, and meaning. Learn to be
clearer and more confident on camera in live video calls,
meetings, and presentations, as well as in recorded
video emails, social messages, and text messages. The
authors of the bestselling Rehumanize Your Business
join with eleven industry-leading experts from companies
like Salesforce, HubSpot, and RE/MAX to lead the
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growing conversation on leveraging human strengths in
an increasingly digital world. The brightest future is techenabled, but authors Ethan Beute and Stephen Pacinelli
show that it’s also human-centered. The experts
studied, interviewed, and featured: Jacco van der Kooij,
Founder of Winning by Design Dan Hill, PhD, President
of Sensory Logic Mathew Sweezey, Director of Market
Strategy at Salesforce Julie Hansen, Creator of the
Selling on Video Master Class Adam Contos, CEO of
RE/MAX Lauren Bailey, Founder and President of Factor
8 and #GirlsClub Mario Martinez Jr, Founder and CEO of
Vengreso Viveka von Rosen, Cofounder and Chief
Visibility Officer at Vengreso Shep Hyken, Customer
Service and Customer Experience Expert Morgan J
Ingram, Director of Sales Execution at JB Sales Training
Dan Tyre, sales executive and founding team member at
HubSpot Among the themes addressed: Trust and
relationships Communication and connection Service
and value Text and video Noise and pollution Among the
types of videos in which you’ll become more confident
and effective: Live, synchronous video meetings
Recorded, asynchronous video messages Video calls
and video presentations Video in emails and text
messages Video in social feeds and social messages
Video for specific individuals and large groups Video for
known audiences and anonymous masses Video for
prospects, customers, employees, and other
stakeholders For immediate benefits and for long-term
reputation, now is the time to get ahead of and stay
ahead of ever-increasing digital noise and pollution - with
Human-Centered Communication.
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In this prescient thriller about an all-too-possible
scenario, a man fights to keep his family alive when a
cyberworld meltdown and fierce storms cut New York
City off from the world. Mike Mitchell is an average New
Yorker living in an apartment in Chelsea, struggling to
keep his family together. When the Internet goes down,
he suddenly finds himself fighting just to keep them alive.
The electricity and power supplies fade in and out, and
the explanations offered by the authorities are vague and
untrustworthy. A string of increasingly bizarre disasters
starts appearing on the world’s news networks, and a
monster snowstorm hits New York City before
Christmas. Mike and his close friends and family hunker
down in their apartment building for safety, organizing
and rationing food and water. Outside, the boundaries
between lawful and criminal behaviour break down as
resources become scarce. With the threat to their safety
growing, Mike and his family pin their hopes on fleeing
the city for the countryside. But as the world and
cyberworld come crashing down, New York is suddenly
cut off, turning the city into a wintry tomb where nothing
is what it seems, and where no one can be trusted . . .
It’s time to change the way we see babies. Drawing on
principles developed by the educator Dr Maria
Montessori, The Montessori Baby shows how to raise
your baby from birth to age one with love, respect,
insight, and a surprising sense of calm. Cowritten by
Simone Davies, author of the bestselling The Montessori
Toddler, and Junnifa Uzodike, it’s a book filled with
hundreds of practical ideas for understanding what is
actually happening with your baby, and how you can
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mindfully assist in their learning and development.
Including how to: Prepare yourself for
parenthood–physically, emotionally, intellectually, and
spiritually. Become an active observer to understand
what your baby is really telling you. Create Montessori
spaces in your home, including “yes” spaces where
nothing is off-limits. Set up activities that encourage
baby’s movement and language development at their
own pace Raise a secure baby who’s ready to explore
the world with confidence.
This work introduces communication to students who
may have little background in communication theory. It
aims to help students understand the pervasiveness of
theory in their lives, to demystify the theoretical process,
and to help students become more systematic in their
thinking about theory.
Mikael Krogerus and Roman Tschäppeler have tested
the 44 most important communication theories and
distilled them in book form, alongside clear and
entertaining illustrations. Want better conversations? Ask
open-ended questions that have no right or wrong
answers—make your partner feel brilliant. Want better
meetings? Ban smartphones, use a timer, and make
everyone stand up. Want better business deals? Focus
on the thing, rather than the person; on similarities,
rather than differences; and on good outcomes, rather
than perfect ones. Whether you want to present ideas
more clearly, improve your small talk, or master the art of
introspection, The Communication Book delivers, fusing
theoretical knowledge and practical advice in a small but
mighty package. With sections on work, the self,
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relationships and language, this book is indispensable
for anyone who wants to improve what they say, and
how they say it.
"If you're already familiar with A First Look at
Communication Theory and understand the approach,
organization, and main features of the book, you may
want to jump ahead to the "Major Changes in the Tenth
Edition" section. For those who are new to the text,
reading the entire preface will give you a good grasp of
what you and your students can expect. A Balanced
Approach to Theory Selection. We've written A First
Look for students who have no background in
communication theory. It's designed for undergraduates
enrolled in an entry-level course, regardless of the
students' classification. The trend in the field is to offer
students a broad introduction to theory relatively early in
their program. But if a department chooses to offer its
first theory course on the junior or senior level, the
course will still be the students' first comprehensive look
at theory, so the book will meet them where they are.
Our goal in this text is to present 32 communication
theories in a clear and interesting way. After reading
about a given theory, students should understand the
theory, know the research that supports it, see useful
applications in their lives, and be aware of the theory's
possible flaws. We hope readers will discover
relationships among theories located across the
communication landscape-a clear indication that they
grasp what they're reading. But that kind of integrative
thinking only takes place when students first
comprehend what a theorist claims"-Page 5/19
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The ninth edition of A First Look at Communication
Theory justifies again the program’s enduring popularity.
Em Griffin, now joined by colleagues Andrew Ledbetter
and Glenn Sparks, encourages students who are
encountering the field for the first time to tackle theories
without fear. The authors introduce 32 diverse theories
that are a mix of foundational and recent scholarship
and, with the benefit of numerous examples and
connections to pop culture, help students apply them to
their own lives. This program ensures that students have
a solid foundation with which to begin understanding the
relationships between theories. Instructors and students
can now access their course content through the
Connect digital learning platform by purchasing either
standalone Connect access or a bundle of print and
Connect access. McGraw-Hill Connect® is a
subscription-based learning service accessible online
through your personal computer or tablet. Choose this
option if your instructor will require Connect to be used in
the course. Your subscription to Connect includes the
following: • SmartBook® - an adaptive digital version of
the course textbook that personalizes your reading
experience based on how well you are learning the
content. • Access to your instructor’s homework
assignments, quizzes, syllabus, notes, reminders, and
other important files for the course. • Progress
dashboards that quickly show how you are performing on
your assignments and tips for improvement. • The option
to purchase (for a small fee) a print version of the book.
This binder-ready, loose-leaf version includes free
shipping. Complete system requirements to use Connect
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can be found here: http://www.mheducation.com/highere
d/platforms/connect/training-support-students.html
Written by leading scholar and award-winning teacher
Julia T. Wood, INTERPERSONAL COMMUNICATION:
EVERYDAY ENCOUNTERS, 8e relates theory and skills
directly to students' everyday interactions as it delivers a
solid introduction to interpersonal communication.
Completely up to date, the new Eighth Edition integrates
the latest communication research, including findings
from more than 125 new sources. Reflecting the author's
expertise in gender and social diversity, the text includes
an unparalleled focus on diversity. The new edition also
features increased coverage of social media and an
expanded emphasis on ethical choices. It addresses
such timely issues as emotional intelligence and
forgiveness, interracial relationships, safe sex, ways to
deal with abuse from intimates, race-related differences
between conflict styles, and the power of language.
Important Notice: Media content referenced within the
product description or the product text may not be
available in the ebook version.
The most widely-used textbook for the communication
theory course, A First Look at Communication Theory
analyzes the major communication theories at a level
that is appropriate for both lower- and upper-level
courses. The theories represented in the text reflect a
mix of foundational and recent scholarship and strike a
balance of scientific and interpretive approaches.
A leader in the Canadian mass communication market,
The Media of Mass Communication offers a unique
genre breakdown of the discipline. Beginning with a
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focus on mass media such as print, sound recordings,
movies, radio, television and the internet, it then moves
on to mass messages, looking at news, public relations,
advertising and entertainment, and finishes with an
analysis of mass media issues, including media
research, law and ethics, media effects, global mass
media, and others. The new fifth edition has been heavily
revised to include the latest changes in the Canadian
and American media landscape, including new chapters
on movies, entertainment, and Mass Media and
Governance.
COMMUNICATION MOSAICS: AN INTRODUCTION TO
THE FIELD OF COMMUNICATION, 8E draws from the
most up-to-date research, theories, and technological
information to provide both an overview of the field and
practical applications you can immediately use to
improve your personal, professional, and public
communication skills. Extremely student friendly, the text
combines the author's signature first-person narrative
style with popular student commentaries. It introduces
the basic processes and skills central to all
communication contexts and then explains how these
aspects of communication are applied in specific
contexts such as interpersonal and public speaking. New
coverage in Chapter 13 walks you step-by-step through
the process of planning and preparing a public speech.
As you progress through the text, each chapter ends with
a case study enabling you to put what you learn into
practice. Important Notice: Media content referenced
within the product description or the product text may not
be available in the ebook version.
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Never HIGHLIGHT a Book Again! Virtually all of the
testable terms, concepts, persons, places, and events
from the textbook are included. Cram101 Just the
FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with
optional online comprehensive practice tests. Only
Cram101 is Textbook Specific. Accompanys:
9780073534305 .
(and Making Them Count) Exploring the art of friendship,
Em Griffin discusses what attracts one person to
another, how self-concept affects relationships, how
people form first impressions and what ingredients make
for lasting friendships.
The tenth edition of A First Look at Communication
Theory justifies again the program's enduring popularity.
Griffin, joined by colleagues Andrew Ledbetter and
Glenn Sparks, encourages students who are
encountering the field for the first time to tackle theories
without fear. The authors introduce 32 diverse theories
that are a mix of foundational and recent scholarship
and, with the benefit of numerous examples and
connections to pop culture, help students apply them to
their own lives. This program ensures that students have
a solid foundation with which to begin understanding the
relationships between theories. Instructors and students
can now access their course content through the
Connect digital learning platform by purchasing either
standalone Connect access or a bundle of print and
Connect access. McGraw-Hill Connect® is a
subscription-based learning service accessible online
through your personal computer or tablet. Choose this
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option if your instructor will require Connect to be used in
the course. Your subscription to Connect includes the
following: SmartBook® - an adaptive digital version of
the course textbook that personalizes your reading
experience based on how well you are learning the
content. Access to your instructor's homework
assignments, quizzes, syllabus, notes, reminders, and
other important files for the course. Progress dashboards
that quickly show how you are performing on your
assignments and tips for improvement. The option to
purchase (for a small fee) a print version of the book.
This binder-ready, loose-leaf version includes free
shipping. Complete system requirements to use Connect
can be found here: http://www.mheducation.com/highere
d/platforms/connect/training-support-students.html

Written in a conversational style for students living in
today's world of ever-evolving media and new
technology, this hands-on skills guide by Teri Kwal
Gamble and Michael W. Gamble puts students at the
center of interpersonal communication. To help them
become better, more successful communicators,
married author team Teri Kwal Gamble and Michael
Gamble shed new light on the dynamics of students'
everyday interactions and relationships, and give
students the tools they need to develop and cultivate
effective communication skills. Using an applied,
case-study approach that draws from popular culture
and students' own experiences, Gamble and Gamble
go beyond skill building by encouraging readers to
critically reflect on their own communication patterns
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and actively apply relevant theory to develop and
maintain healthy relationships with family, friends,
romantic partners, and co-workers. Designed to
promote self-reflection and develop students'
interpersonal communication skills, each chapter of
this engaging text examines how media, technology,
gender, and culture affect the dynamics of
relationships and self-expression.
The year is 1861. Hervé Joncour is a French
merchant of silkworms, who combs the known world
for their gemlike eggs. Then circumstances compel
him to travel farther, beyond the edge of the known,
to a country legendary for the quality of its silk and
its hostility to foreigners: Japan.There Joncour meets
a woman. They do not touch; they do not even
speak. And he cannot read the note she sends him
until he has returned to his own country. But in the
moment he does, Joncour is possessed.
This is the little book that started a revolution,
making women's voices heard, in their own right and
with their own integrity, for virtually the first time in
social scientific theorizing about women. Its impact
was immediate and continues to this day, in the
academic world and beyond. Translated into sixteen
languages, with more than 700,000 copies sold
around the world, In a Different Voice has inspired
new research, new educational initiatives, and
political debate—and helped many women and men
to see themselves and each other in a different light.
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Communication Matters helps students move
beyond an intuitive appreciation of communication to
explore core principles of the discipline. By helping
students take personal responsibility for their
communication behaviors, by encouraging critical
reflection, and by actively applying the key concepts
to diverse contemporary challenges, the program
fosters an understanding of the many important
ways communication matters in daily life.
The hidden brain is the voice in our ear when we
make the most important decisions in our lives—but
we’re never aware of it. The hidden brain decides
whom we fall in love with and whom we hate. It tells
us to vote for the white candidate and convict the
dark-skinned defendant, to hire the thin woman but
pay her less than the man doing the same job. It can
direct us to safety when disaster strikes and move us
to extraordinary acts of altruism. But it can also be
manipulated to turn an ordinary person into a suicide
terrorist or a group of bystanders into a mob. In a
series of compulsively readable narratives, Shankar
Vedantam journeys through the latest discoveries in
neuroscience, psychology, and behavioral science to
uncover the darkest corner of our minds and its
decisive impact on the choices we make as
individuals and as a society. Filled with fascinating
characters, dramatic storytelling, and cutting-edge
science, this is an engrossing exploration of the
secrets our brains keep from us—and how they are
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revealed.
The actor and founder of the Alan Alda Center for
Communicating Science traces his personal quest to
understand how to relate and communicate better,
from practicing empathy and using improv games to
storytelling and developing better intuitive skills.
Engaging Theories in Family Communication,
Second Edition delves deeply into the key theories in
family communication, focusing on theories
originating both within the communication discipline
and in allied disciplines. Contributors write in their
specific areas of expertise, resulting in an
exceptional resource for scholars and students alike,
who seek to understand theories spanning myriad
topics, perspectives, and approaches. Designed for
advanced undergraduate and graduate students
studying family communication, this text is also
relevant for scholars and students of personal
relationships, interpersonal communication, and
family studies. This second edition includes 16 new
theories and an updated study of the state of family
communication. Each chapter follows a common
pattern for easy comparison between theories.
During his time as a professor, the author has learned that
although most university students are smart and capable,
many of them go about their educations in a fashion that does
not lead to success. This is because knowing what it takes to
do well in college is never learned in high school, and really, it
is never explicitly taught in college either. There are simple
formulas for doing well in school and this book was written to
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give readers some of the keys to academic excellence. ""So,
You Are Going to College?!" " (Second Edition) is a fun read,
as the author's own research points to the notion that the
more you like a class the more you: learn, are motivated to
learn, are satisfied with your communication with your
teacher, and participate in class. By reading this book, you
will learn some of the expectations professors have of their
students and you will learn some of the behaviors you need
to perform if you want to do well in college. This enjoyable,
yet brief and to the point, book includes: - A look at some of
the myths students have about professors and about college
in general. - Discussion on the number one rule for success in
life, being an adult. - Some of the expectations professors
have for their communication with students. - How to listen
effectively in class, a guide to help students learn more and
daydream less. - The formulas for doing well on exams and
helping students become aware of their goals in college. San
Bolkan earned a PhD in Interpersonal Communication from
the University of Texas, Austin, in 2007 and is currently a
faculty member in the Department of Communication Studies
at California State University, Long Beach. He has taught a
variety of courses including Communication Theory,
Interpersonal Communication, Communication in Close
Relationships, Public Speaking, Corporate Communication,
Communication Training and Development in Organizations,
and Risk, Crisis, and Interagency Communication. His
research focuses on both applied communication and
instructional communication with works published in a variety
of peer-reviewed outlets including the Journal of Applied
Communication Research, the Journal of Instructional
Psychology, Basic and Applied Social Psychology, the
Journal of Classroom Interaction, and Communication
Education.
Explores the communication theories at different levels. This
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book includes 33 theories to strike a balance of scientific and
interpretive approaches.
Never HIGHLIGHT a Book Again! Includes all testable terms,
concepts, persons, places, and events. Cram101 Just the
FACTS101 studyguides gives all of the outlines, highlights,
and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook
Specific. Accompanies: 9780073523927. This item is printed
on demand.
Why are some speeches more powerful than others? What
makes a great public speaker? There is an ocean of literature
out there which can be overwhelming, and this book can be
your starting point to navigate your journey in this subject
from an academic point of view. This book is designed to help
the reader understand the various interconnected
components of public speaking when viewed together from
three broad academic lenses. Together, these lenses make a
unique kaleidoscope for the reader to answer the question as
to why some speeches are more impactful than others. This
kaleidoscope includes more than 50 parameters that engage
in interplay among themselves to create an impactful
communication and serve as a foundation for future academic
work on this topic.
Introducing Communication Research: Paths of Inquiry
teaches students the basics of communication research in an
accessible manner by using interesting real-world examples,
engaging application exercises, and up-to-date resources.
Best-selling author Donald Treadwell and new co-author
Andrea Davis guide readers through the process of
conducting communication research and presenting findings
for scholarly, professional, news/media, and web audiences.
The Fourth Edition continues to emphasize the Internet and
social media as topics of, and tools for, communication
research, and incorporates new content on online
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methodologies, qualitative research, critical methodologies,
and ethics.
This engaging text explores how everyday talk--the ordinary
kinds of communicating that people do in schools,
workplaces, and among family and friends--expresses who
we are and who we want to be. The authors interweave
rhetorical and cultural perspectives on the "little stuff" of
conversation: what we say and how we say it, the terms used
to refer to others, the content and style of stories we tell, and
more. Numerous detailed examples show how talk is the
vehicle through which people build relationships. Students
gain skills for thinking more deeply about their own and
others' communicative practices, and for understanding and
managing interactional difficulties. New to This Edition
*Updated throughout to incorporate the latest discourse
analysis research. *Chapter on six specific speech genres (for
example, organizational meetings and personal
conversation). *Two extended case studies with transcripts
and discussion questions. *Coverage of digital
communication, texting, and social media. *Additional crosscultural examples. Pedagogical Features Include: *A preview
and summary in every chapter. *Accessible explanations of
core concepts. *End-of-book glossary. *Endnotes that identify
key authors and suggest further reading.
The Dynamics of Persuasion has been a staple resource for
teaching persuasion for nearly two decades. Author Richard
M. Perloff speaks to students in a style that is engaging and
informational, explaining key theories and research as well as
providing timely and relevant examples. The companion
website includes materials for both students and instructors
and expanding the pedagogical utilities. The sixth edition
includes: updated theoretical and applied research in a
variety of areas, including framing, inoculation, and selfaffirmation; new studies of health campaigns; expanded
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coverage of social media marketing; enhanced discussion of
the Elaboration Likelihood Model in light of continued
research and new applications to everyday persuasion. The
fundamentals of the book – emphasis on theory, clear-cut
explanation of findings, in-depth discussion of persuasion
processes and effects, and easy-to-follow real-world
applications – continue in the sixth edition.

Updated in its 13th edition, Joseph Devito's The
Interpersonal Communication Book provides a highly
interactive presentation of the theory, research, and skills
of interpersonal communication with integrated
discussions of diversity, ethics, workplace issues, face-toface and computer-mediated communication and a new
focus on the concept of choice in communication. This
thirteenth edition presents a comprehensive view of the
theory and research in interpersonal communication and,
at the same time, guides readers to improve a wide
range of interpersonal skills. The text emphasizes how to
choose among those skills and make effective
communication choices in a variety of personal, social,
and workplace relationships
In the fully updated Seventh Edition of Intercultural
Communication: A Contextual Approach, bestselling
author James W. Neuliep provides a clear contextual
model (visually depicted by a series of concentric circles)
for examining communication within cultural,
microcultural, environmental, sociorelational, and
perceptual contexts. Students are first introduced to the
broadest context—the cultural component of the
model—and progress chapter by chapter through the
model to the most specific dimensions of communication.
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Each chapter focuses on one context and explores the
combination of factors within that context, including
setting, situation, and circumstances. Highlighting
values, ethnicity, physical geography, and attitudes, the
book examines means of interaction, including body
language, eye contact, and exchange of words, as well
as the stages of relationships, cross-cultural
management, intercultural conflict, and culture shock.
According to popular wisdom, humans never relate to a
computer or a television program in the same way they
relate to another human being. Or do they? The
psychological and sociological complexities of the
relationship could be greater than you think. In an
extraordinary revision of received wisdom, Byron Reeves
and Clifford Nass demonstrate convincingly in The Media
Equation that interactions with computers, television, and
new communication technologies are identical to real
social relationships and to the navigation of real physical
spaces. Using everyday language, the authors explain
their novel ideas in a way that will engage general
readers with an interest in cutting-edge research at the
intersection of psychology, communication and computer
technology. The result is an accessible summary of
exciting ideas for modern times. As Bill Gates says,
'(they) ... have shown us some amazing things'.
"The ninth edition of A First Look at Communication
Theory justifies again the program's enduring popularity.
Em Griffin, now joined by colleagues Andrew Ledbetter
and Glenn Sparks, encourages students who are
encountering the field for the first time to tackle theories
without fear. The authors introduce 32 diverse theories
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that are a mix of foundational and recent scholarship
and, with the benefit of numerous examples and
connections to pop culture, help students apply them to
their own lives. This program ensures that students have
a solid foundation with which to begin understanding the
relationships between theories"-MEDIA EFFECTS RESEARCH, FOURTH EDITION,
provides an excellent introduction for students studying
mass media' effects on society. Through an engaging
narrative style, the author presents fascinating research
findings on media' impact and related mass media
theories. Students are provided with a clear perspective
of the relationship between science, methods, and
practical questions about the effects of mass media.
Important Notice: Media content referenced within the
product description or the product text may not be
available in the ebook version.
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